Pre-Bid

NCIDA METRO RAIL CORPORATION

ueries & its Reply/Clarification

Sub: Tender for Co-Branding Rights at Metro Stations in NMRC Network

Ref: E - TENDER NO. - NMRC/Co-Branding/200/2022

- Pre-Bid Queries Reply/Clarifications

Date: 24.06.2022

Query
raised by

Clause No. & existing Provision

Clarification Required

Rationale for the
Clarification or
Amendment

Clarification/ Amendment by NMRC

E-mail
received
from M/s

ANSH
INFOME
DIA Pvt.

Ltd.

SI. No. 19 of NIT

Date of Technical Bid Opening
24.05.2022,1600 hrs (IST)

Date should be
changed

Date changed. Pls. see Corrigendum
No. -1

Section — 2 (Terms of Reference)
Clause No. — 2.0 — Scope of Work.:-

Only Single Brand is permitted for
external/outside advertisement at
selected Metro Station

You are requested to Kindly
Consider Multi brand advertising
for Outdoor Area also.

“Only Single Brand is permitted for
external/outside advertisement except
on FOB (If any) and on Metro Pillars

below at selected Metro Stations.

Section — 4 (Eligibility, Evaluation &
Selection process , Tenure & other
conditions) Clause No.-4.1 -
Eligibility Criteria :-

Minimum average Annual turnover of
INR 1.5 Crores (Rs. One Crore fifty
lakhs only)in the last three (03)
Financial Year (2019-20, 2020-21 &
2021-22) per station

Balance Sheet for the Financial
year 2021 - 22 is not Finalized/
Audited. So
necessary amendment in this
Clause

NO Change in RFP/DLA conditions.




